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ADVERTISE WITH US
Thanks to social media, there’s never been a better time to share 
free information or a bigger audience groomed to both navigate and 
demand it. When that free information is also reliable, relevant and 
visually stunning, you have a valuable resource—you have T8N maga-

zine. Here’s why you should be part of it.

The most successful companies in the world have figured out that 
brands aren’t about stuff—they’re about relationships: making what 
you do, sell or champion relevant to the lives of your audience. It’s how 
we connect and earn trust. By advertising in a magazine built on that 
foundation, you’ll share in the trust we earn.

Those same savvy consumers not only expect free content to arrive 
cleverly packaged at their fingertips, they expect relevant ads and adver-
tisers to find them, too. We can do that for you 20,000 times, every 
month.

Perhaps the biggest benefit to advertising in our magazine is also the 
one closest to home: the opportunity to support a community that sup-
ports you. Your ads will help create a magazine that shows St. Albert at 
its best. And when St. Albert’s at its best, so are you.

Be part of it.



OUR VISION
T8N magazine is committed to delivering compelling content about 
the people, stories and issues that make St. Albert not only a Top10 
City to Live In, but also a dynamic community to belong to. Although 
our strongest focus is on St. Albert, we are not a magazine that only 
focuses in—we also look outward to reflect on the trends and global 
issues that capture our readers’ imaginations and shape their percep-
tions.

In creating this publication, we also hope to become a place where 
writers, photographers and other artists can showcase their talents 
and storytelling abilities in a myriad of ways that entertain, teach and 
explain, often all at once.

Ideas, conversations, community. T8N magazine—you are here.

TARGET AUDIENCE
The T8N reader isn’t just interested in the trends and goings on of St. 
Albert; they are the driving force of our community: 22–55-year-olds 
who live, parent, play and make this city tick. They make businesses 
go, homes go and they want a publication that is in dialog with them. 
While it is our desire to build a relationship with this demographic, 
our focus is to create a beautifully styled publication that will resonate 
with and engage anyone who appreciates new ideas, trends and beau-
tiful imagery.

FEMALE: 60%
MALE: 40%
AGE: 22–55 
AVERAGE HOUSEHOLD INCOME: $128,270 

AVERAGE DISCRETIONARY INCOME: $64,865

DISTRIBUTION PLAN
Our goal is to reach 30,000 readers with every issue of T8N maga-

zine. To achieve that reach, we’re committed to a distribution plan 
that includes

Direct mailing 6,500 copies to homes in St. Albert, Morinville and 
Edmonton,

Personally distributing 13,500 copies to St. Albert businesses, rack 
locations and to key North Edmonton homes and businesses that shop 
in or draw from St. Albert,

Donating giveaway copies to local fundraisers and event organizers 
(drawn from the 13,500 copies).

WHERE WILL READERS FIND T8N?

Readers will find T8N magazine almost everywhere they work and 
play in St. Albert: coffee shops, restaurants, farmers’ markets, doctor’s 
offices, grocery stores, boutiques, malls and sports facilities.

T8N will also be selectively distributed into North Edmonton, to 
homes and businesses that shop in or draw from St. Albert.

Your City, Your Magazine



FULL PAGE 
LIVE 8 X 9.875
TRIM  9 X 10.875
BLEED 9.5 X 11.375

1X 4X 8X 15X

FULL PAGE $2,499 $2,339 $2,199 $2,099
3/4 PAGE $2,299 $2,149 $2,025 $1,930
2/3 PAGE $1,899 $1,779 $1,675 $1,599
1/2 PAGE 
— BLEED

$1,799 $1,699 $1,589 $1,499

1/2 PAGE $1,549 $1,459 $1,360 $1,299
1/3 PAGE $1,299 $1,215 $1,145 $1,099
1/4 PAGE $949 $889 $835 $799
1/6 PAGE $749 $699 $659 $629
CENTRE 
SPREAD

$5,999 $5,599 $5,299 $4,999

BACK PAGE $3,499 $3,250 $3,099 $2,949
INSIDE 
FRONT 
PAGE 
SPREAD

$5,499 $5,099 $4,899 $4,599

INSIDE 
FRONT 
COVER

$3,249 $3,025 $2,859 $2,729

INSIDE 
BACK 
COVER

$2,999 $2,799 $2,640 $2,499

3/4 PAGE
 8 X 7.35

2/3 PAGE
 5.45 X 9.875

1/2 PAGE – VERTICAL
 4 X 9.875 

1/2 PAGE – HORIZONTAL
LIVE 8 X 4.85
TRIM 9 X 5.35
BLEED 9.5 X 5.6

1/3 PAGE – VERTICAL
 2.5 X 9.875

1/3 PAGE – HORIZONTAL
 8 X 3.15

1/3 PAGE – SQUARE
 5.225 X 4.825

1/4 PAGE – VERTICAL
 8 X 2.25

1/4 PAGE – HORIZONTAL
 3.9 X 4.825

1/6 – VERTICAL
 5.225 X 2.3

1/6 – HORIZONTAL 
 2.5 X 4.825

PRODUCTION REQUIREMENTS
• Convert all colours (RGB, spot and Pantone) to 4-colour 

process (CMYK).
• Minimum resolution of 300 dpi is required for all images, 

graphics and logos at 100%.
• Completed ad must be submitted as a press-ready, high-resolu-

tion PDF.
• All bleeds (full-page and half-page horizontal) must extend 

0.25” on each side.
• The live area (full-page and half-page horizontal) should be 

0.5” in from the trim size.

AD PRICING
(EFFECTIVE OCTOBER 6, 2014)

AD SIZES
(IN INCHES)

RATE CARD

THE PREMIER ISSUE OF T8N LAUNCHES DECEMBER 2014!

CONTACT
Rob Lightfoot, President & Publisher  
rob@t8nmagazine.com 
780 940 6212

AD DESIGN SERVICES AVAILABLE



Your City, Your Magazine

CONTACT
Rob Lightfoot, President & Publisher  
rob@t8nmagazine.com 
780 940 6212

SUBMIT FILES
art@t8nmagazine.com
For files over 10MB please use upload service like  

www.wetransfer.com 

INTERESTING FACTS ABOUT ST. ALBERT
• We were ranked #1 on MoneySense Magazine’s 2014 list of Best 

Places to Live in Canada
• Our Outdoor Farmers’ Market is the largest in Western Canada 

(take that, Vancouver!)
• Father Lacombe Chapel is the province’s oldest building
• A streetcar used to run through the downtown on the Edmonton 

to St. Albert inter-urban railway, which operated between 1913 
and 1915

• We like to run here, a lot
• We like to walk our dogs here a lot, too

PUBLISHING SCHEDULE
PROJECTED RELEASE DATES

The premier issue of T8N launches December 2014 and moves 
to monthly beginning February 2015.

Issue 1: December 2014 (released Nov. 21, 2014)

Issue 2: February 2015 (released Jan. 23, 2015)

Issue 3: March 1, 2015 (released Feb. 20, 2015)

Issue 4: April 1, 2015 (released March 27, 2015)

Issue 5: May 1, 2015 (released April 24, 2015)

Issue 6: June 1, 2015 (released May 22, 2015)  
*with plans to print 30,000

Issue 7: July 1, 2015 (released June 26, 2015)

Issue 8: August 1, 2015 (released July 24, 2015)

Issue 9: September 1, 2015 (released Aug. 21, 2015)  
*with plans to print 30,000

Issue 10: October 1, 2015 (released Sept. 25, 2015)

Issue 11: November 1, 2015 (released Oct. 23, 2015)

Issue 12: December 1, 2015 (released Nov. 20, 2015)
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